


 

 

 

 

 

Top 7 Marketing Elements to Include in Your Book 

Are you looking for a way to lengthen your manuscript and provide some ammunition to your marketing 

efforts at the same time?  By inserting some "marketing elements" into the body of your manuscript 

during the writing (and prior to the publishing) stage, you can use these tips to  pad its length and 

simultaneously give yourself a leg-up when it comes to promoting your book down the road. 

These 7 marketing elements can easily be created or modified to complement your content. Plus, they 

work for both fiction and non-fiction, and are encapsulated so they stand on their own. 

 

Author Interviews 

No one knows more about you than you do. And if people are reading your book, chances are they're 

curious about who wrote it. This is an opportunity all writers have, but few take full advantage of. By 

interviewing yourself, in the form of questions and answers, you can add to the length of your manuscript 

in an entirely new way, and then use the interview for marketing purposes after the book is published.  

Best of all, the same interview can be repeated at the end of all your books, allowing you to efficiently and 

effectively re-use content for both writing and marketing purposes.   An author interview gives you an 

acceptable and humble platform to mention awards or accomplishments, all of which builds upon your 

expertise and credibility -- important factors when it comes time to promote yourself as an author. 

 

Additional Resources 

 Chances are, if you are writing a fiction or non-fiction book, you conducted some research. Make note 

of your sources for the purposes of including an "additional resources" appendix in the back. Your non-

fiction readers will value the additional information and even your fiction readers will appreciate the 

implication of "realism." Writing a book is difficult; researching one, even more-so.  Get some equity out 

of that effort! And once your additional resources find their place within your manuscript, you can pull 

them out for specific marketing purposes when it is time to market your finished work.  

 

 

  



 
 
Satirical Cartoons 

Humor is an incredibly powerful marketing tool.  Consider your favorite Super Bowl commercials. Are 

they humorous in nature? Most likely, yes!  Humor sticks with you in a way that dry information does 

not. You can use this to your advantage by inserting cartoons into your manuscript and then using them 

during the marketing stages.   If you possess the skill to draw your own cartoons, all the better; but if 

not, do not despair. There are plenty of ways to acquire artwork. Your publisher most likely offers a 

number of artists who can contribute (Outskirts Press certainly does!), or you can browse stock image 

sites like ThinkStock.com for cartoon elements to customize yourself.  Remember, humor is not all 

things to all people, so be sure your wit strikes the proper funny bone of your intended audience.  

 

Graphs, Pictures, Maps, Illustrations 

In this day and age of Instagram, Facebook, Twitter, and Tumblr, there is no doubt that a successful book 

needs to be visual as well as literal.  Sure, an amazing custom-designed cover will go a long way towards 

your book marketing efforts, but it is equally important that you instill visual interest inside your book to 

take full advantage of today's social media (and visual) platforms.   Obviously, some books lend 

themselves to this objective more clearly than others -- like cookbooks and children's books.  But nearly 

all books, regardless of genre, can incorporate some visual elements. Consider the map of Middle-Earth 

in The Lord of the Rings, or the pie charts and graphics in just about every successful non-fiction business 

book.   And like the satirical cartoons mentioned above, the logistics involved in adding visual content is 

often easier than you might think.  Create them yourself, or hire an illustrator, or find applicable graphic 

elements on stock image websites (be sure to buy the rights!).  Adding a visual component not only 

enhances the reading experience, it improves the marketing experience.  Now that's a solid investment! 

 

Top 10 Lists 

One of the most highly-recommended "steps" in any marketing effort is the creation of a "Top 10 List" -- 

a prioritized list of statements or (rhetorical) questions that are either educational or entertaining. Talk 

show hosts have been basing their opening monologues around this concept for years, and for good 

reason. A Top 10 List is a perfect tool for attracting attention and engagement in an easily recognizable 

and accepted manner.  When included in your book, a Top 10 List provides you with an encapsulated 

way of sharing your expertise, opinion, or point of view.  The best part about a Top 10 List is the 

flexibility. You can create a Top 10 List on just about any subject, which means no matter what type of 

book you are publishing and marketing, a Top 10 List can be both applicable and beneficial.  

 

 

 

 



 
 
 How-To Articles 

Admittedly, this is more appropriate for non-fiction, but with a little imagination, any kind of book can 

benefit from a "How-to article." Readers of all types enjoy and value shorter, more concise "pull-outs" 

that encapsulate portions of your content in easily digestible ways.  The good news for you is two-fold: 

For one, it's already written. All you have to do is rearrange it, and perhaps edit it a bit.  Secondly, short, 

concise "how-to" articles are ideal for marketing longer works over the Internet, on blogs, article banks, 

and on your own website.   Nearly all manuscripts provide opportunities for articles at the end of 

chapters, or within side-bars.  If you don't wish to duplicate your content, and instead wish to provide 

added value in the way of complementary articles, all the better. Simply make alternate notes during 

your research stage and compose your how-to articles separately from your main text.  

 

Quizzes    

A well-composed quiz encourages reader engagement and creates curiosity about your subject matter.  

Quizzes capture interest and attention, two of the most important requirements for making a sale.    

Simply craft a quiz that is easy to take and easy to score. A great quiz always challenges a misconception 

or proves a point. The best part is, you not only create compelling content, you also do so in a manner 

that encourages further exploration and communication. Now that's publishing and marketing gold! 
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